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Biographical Sketch

Dr. Souren Koner is an academician and marketing professional with over 21 vyears of
comprehensive experience in teaching, academic administration, and industry. He currently holds
the position of Assistant Professor (Marketing) under the Xavier Business School at St. Xavier’s
University, Kolkata.

Dr. Koner's educational journey is marked by excellence, with a Ph.D. awarded by The University
of Burdwan, West Bengal, in 2019. His research focused on "Customer Satisfaction & Service
Quality: impacts on the sales performance of retail outlets dealing in cosmetics with reference to
Burdwan district." He also holds an MBA with a specialization in Marketing Management from
Burdwan University.

Throughout his academic career, Dr. Koner has made significant contributions to research,
publishing a remarkable seventeen articles and eight book chapters. Notably, thirteen of his
articles are indexed in SCOPUS, and three are listed in the UGC Care.

In addition to his academic achievements, Dr. Koner has garnered industry experience, having
worked as a Professional Sales Representative at Ind Swift Ltd, Punjab, and as a Sales
Representative at Arrow Network, Asansol.

His teaching career spans various prestigious institutions, including Amity University, Chhattisgarh,
International Institute of Business Studies (IIBS) in Kolkata, and ICFAl National College in
Hyderabad. Dr. Koner has also worked as a lecturer at Bengal Institute of Science & Technology,
Purulia.

In addition to his research and teaching roles, Dr. Koner actively participates in faculty
development programs, workshops, and conferences. He has undergone various training programs
in subjects such as Structural Equation Modelling, Systemic Literature Review, and Cultural
Studies, showcasing his dedication to staying abreast of the latest developments in his field.

Dr. Koner's commitment to academia is further evident in his achievements, including being
awarded Best Internship Coordinator, Best Faculty Guide for Summer Internship Programme, and
recognition as the Best Faculty for ICFAI University Question Paper Setting.

Outside of his professional endeavours, Dr. Souren Koner has worked as a Co-principal Investigator
in a project with UNICEF and contributing to the academic coordination of various institutions.




Areas of Specialisation and Research

Dr. Koner is specialized in marketing, and his research interest lies in the field of consumer
behaviour, customer satisfaction, brand loyalty, service quality, digital marketing, sustainability
and development.

Teaching Experience

Dr. Koner boasts an extensive and distinguished career in academia, contributing significantly to
the field of business education with an experience of 21 years. Currently holding the position of
Assistant Professor at Xavier Business School, Xavier’s University Kolkata, since January 2, 2024.
Prior to this role, he served at Royal Global University, Guwahati, for a tenure of 10 months from
March 2023 to December 2023. His commitment to academia is further highlighted by his role as
an Assistant Professor - Il at Amity University, Chhattisgarh, where he dedicated 3 years and 8
months, from August 2019 to February 2023, to shaping the academic landscape.

Dr. Koner's academic journey includes a noteworthy period as an Assistant Professor at the
International Institute of Business Studies (IIBS), Kolkata, spanning from February 2011 to July
2019, accumulating a total of 8 years and 6 months of impactful service. Earlier in his career, he
served as a Faculty Member at the Indigrow Institute of Professional Studies (IIPS), Kolkata, for a
duration of 9 months from May 2010 to January 2011. His commitment to education dates back to
his roles as a Faculty Member at ICFAI National College, Hyderabad, where he contributed for 4
years and 9 months from August 2005 to April 2010, and as a Lecturer at Bengal Institute of
Science & Technology, Purulia, for 10 months from October 2004 to July 2005. Dr. Koner's varied
and extensive experiences underscore his dedication to fostering learning environments and
shaping the academic landscape throughout his illustrious career.
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